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Executive Summary

This study explores the growing engagement of Nepali students in freelancing as a side hustle,
with a focus on key influencing factors: platform accessibility, flexible work hours, income
potential, internet accessibility, and skill development. These independent variables were
examined to understand their impact on the dependent variable—students’ participation in
freelancing. Survey data from 100 students in Pokhara revealed that over half are already
freelancing, while many others are considering entering the gig economy. Popular platforms like
Upwork and Fiverr were favored due to ease of access and job availability.

Findings indicate that freelancing offers students flexibility, practical income, and
opportunities to develop marketable skills. However, challenges such as time management, client
acquisition, and payment issues remain significant. Despite these, the overall satisfaction level
was high, and most students viewed freelancing as beneficial to their career development. The
study concludes that with better support from educational institutions and digital infrastructure,
freelancing can become a sustainable and empowering path for Nepali youth.



CHAPTER - I: INTRODUCTION

1.1 Background of study

The gig economy is booming worldwide, and Nepal is catching up fast. With
smartphones becoming more affordable and internet access spreading across the
country, students are jumping into freelancing as a way to earn money, gain skills, and
build their careers while still in college. Platforms like Upwork, Fiverr, and local apps
like Hamro Patro have opened up opportunities for students to take on gigs like writing
blog posts, designing graphics, or managing social media accounts. According to a report
by Upwork, a leading freelancing platform, the gig economy in emerging markets like
Nepal is growing rapidly, with young people driving much of the growth. In Nepal,
where traditional part-time jobs for students are scarce, freelancing offers a flexible and
accessible way to achieve financial independence.

This study explores why Nepali students are turning to freelancing, what kinds of
jobs they’re doing, and how it’s impacting their lives. Freelancing isn’t just about
earning extra cash. It’s about learning real-world skills like communication, time
management, and problem-solving that can give students a head start in their careers. For
example, a student writing blog posts for clients learns how to meet deadlines and tailor
content to different audiences, skills that are valuable in many professions. The rise of
local platforms like Hamro Patro, combined with global giants like Fiverr, has made it
easier for students to connect with clients both in Nepal and abroad. This research aims
to map out the freelancing landscape among Nepali students, diving into their
motivations, the platforms they use, and their overall experiences in the gig economy.

1.2 Objectives of the Project Work
1.2.1  General Objective

The main goal of this study is to understand why freelancing has become such a
popular side hustle for Nepali students and to identify the most common gig economy
jobs they’re pursuing. We want to explore how freelancing fits into their busy lives
as students and what makes it so appealing in the context of Nepal’s economic and
educational landscape.

1.2.2 Specific Objectives

e To identify the most popular freelancing jobs among Nepali students and
analyze why these gigs are in high demand, considering factors like accessibility
and skill requirements.

« To investigate how often students engage in freelancing and explore their
motivations, whether it’s for financial independence, skill development, or flexible
work hours.



* To determine which platforms students prefer for finding freelancing gigs and
understand what makes these platforms attractive, such as ease of use or
availability of jobs.

» To assess students’ satisfaction with their freelancing experiences, including
whether it meets their expectations and the challenges they face in the gig
economy.

1.3 Statement of the Problem

With internet access becoming more widespread in Nepal, freelancing is emerging as a
popular way for students to earn money and gain professional experience without
committing to traditional jobs. However, there’s a lack of detailed research on what
kinds of freelancing jobs Nepali students are doing, how often they’re doing them, and
how they feel about their experiences. This gap makes it hard for colleges, businesses, and
policymakers to understand the gig economy’s impact and how to support students who
freelance.

This study aims to address several key questions: What are the most common freelancing
jobs among Nepali students? How frequently are they taking on gigs, and what drives them
to do so—money, skills, or flexibility? Which platforms are they using, and why do they
prefer them? Are students satisfied with their freelancing gigs, or are there challenges
like unreliable clients or time management issues holding them back? By answering
these questions, this research seeks to provide a clear picture of freelancing among
Nepali students and offer insights for stakeholders to support this growing trend

This research aims to address the following core issues:

e What types of freelancing jobs are most common among Nepali students?
e How frequently are students engaging in freelancing activities?

e What motivates Nepali students to pursue freelancing—income, flexibility, or skill
development?

e Which freelancing platforms do students prefer, and what factors influence their
choice?

e How satisfied are students with their freelancing experiences?

e What challenges do students face while freelancing, such as time management,
unreliable clients, or payment issues?

1.4 Organization of the Study

This report is structured into five comprehensive chapters to ensure a logical and
detailed exploration of the topic:

1. Introduction: Provides the background, objectives, problem statement,
significance, and limitations of the study, setting the stage for the research.
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. Literature Review: Reviews existing studies on the gig economy and freelancing,

including a conceptual framework to guide the analysis.

. Research Methodology: Explains the research design, data collection methods, and

analysis techniques used to gather and interpret findings.

. Data Presentation and Analysis: Presents the survey results through tables, charts,

and detailed explanations to highlight key trends and patterns.

. Summary, Conclusion, and Recommendations: Summarizes the findings, draws

conclusions, and offers actionable recommendations for students, colleges,
businesses, and policymakers.

Significance of the study

This research is valuable for several groups:

1.6
This

Students: It highlights the types of freelancing jobs available, helping students
decide if freelancing is a good fit and how to get started.

Educational Institutions: Colleges can use the findings to develop pro- grams or
workshops that teach freelancing skills, preparing students for the gig economy.

Businesses: Companies can learn about the potential of hiring student freelancers
for cost-effective, high-quality work, especially for tasks like content creation or
digital marketing.

Policymakers: The government can use this data to improve digital
infrastructure, like internet access, and create policies that support the gig
economy’s growth in Nepal.

Researchers: This study provides a foundation for future research on freelancing and
the gig economy, particularly in the context of Nepal’s youth.

Limitations of the Study

study has some constraints that should be noted. It focuses only on 100

undergraduate students in Pokhara, so the findings may not fully represent students in other
parts of Nepal or those in different educational levels. The data re- lies on self-reported
survey responses, which could introduce biases if students misinterpret questions or
aren’t fully honest. Additionally, the study captures a snapshot from April 2025, and
the gig economy may evolve over time, potentially affecting the relevance of the
findings. Despite these limitations, the research offers valuable insights into freelancing
trends among Nepali students and serves as a starting point for further exploration.



CHAPTER - 1I: LITERATURE REVIEW

2.1 Review of the Literature

The gig economy has reshaped global labor markets, offering flexible, platform-mediated work
that appeals to Nepali students seeking financial independence, skill development, and
professional experience. Késsi and Lehdonvirta (2018) highlight the rapid expansion of online
labor platforms like Upwork and Freelancer, which connect workers in developing countries to
global clients for tasks such as content writing, graphic design, web development, and virtual
assistance. These roles are particularly popular among Nepali students due to their low entry
barriers and compatibility with academic schedules, enabling participation in the global
marketplace (Sangeet, 2021). Sundararajan (2016) argues that the rise of the sharing economy
has disrupted traditional employment, fostering crowd-based capitalism where students can
monetize skills to address Nepal’s limited local job opportunities. McKinsey Company (2021)
further emphasizes the gig economy’s significance in the future of work, noting its appeal to
young people for its flexibility and income potential.

In Nepal, freelancing is a burgeoning side hustle for students, driven by increased internet
access and digital literacy (Sangeet, 2021). Shrestha (2022) reports that students engage in
freelancing to fund education, cover personal expenses, and build professional portfolios, with
content writing and graphic design being among the most sought-after gigs due to high global
demand (Upwork, 2023). These roles allow students to develop marketable skills while
balancing studies. However, challenges such as unreliable internet connectivity, limited access
to digital payment systems, and intense competition from global freelancers hinder participation
(Sangeet, 2021). Haque et al. (2020), studying Bangladeshi students with similar socio
economic contexts, identify financial incentives, flexible hours, and skill acquisition as key
motivators. Yet, they also note challenges like time management, client communication across
cultural and linguistic barriers, and the pressure to meet deadlines, which resonate with Nepali
students’ experiences.

Wood et al. (2019) describe the dual nature of gig work, offering autonomy but subjecting
workers to algorithmic control through platform ratings and feedback systems, which can create
stress for Nepali students navigating international client expectations. Freelancers Union (2017)
highlights that freelancing fosters entrepreneurial skills, crucial for students in Nepal’s
competitive job market. Kozinets (2010) underscores the importance of online word-of-mouth
marketing, enabling students to build reputations on platforms like Fiverr and secure more gigs.
Despite these opportunities, research gaps remain, particularly regarding freelancing’s long-term
impact on academic performance and career trajectories. Gender dynamics in Nepal’s gig
economy, especially for female students facing cultural constraints, are underexplored. Future
studies could investigate institutional support, such as integrating freelancing skills into
curricula or improving digital infrastructure, to enhance participation (Sangeet,021)
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2.2 Conceptual Framework

The main focus of this study is the adoption of freelancing as a side hustle among Nepali
students (the dependent variable). This is influenced by several independent variables:

+ Platform Usage: How often students use platforms like Upwork or Fiverr and the
amount of time they spend browsing or working on gigs.

* Trustworthiness: The level of trust students have in platforms, based on factors
like client reviews, platform security, and payment reliability.

« Ease of Earning: How straightforward it is to find gigs, complete them, and get paid
without excessive barriers or delays.

» Time Flexibility: The ability to work on gigs at times that suit their aca- demic
and personal schedules.

« SKill Development: The opportunity to learn new skills, such as writing, design,
or marketing, that enhance their employability.

Independent Variables Dependent Variables

Platform Accessibility

Flexible Work Hours

Engagement in Freelancing

I Potential
ncome rotentia As a side hustle

Internet Accessibility

Skill Development

Figure 1: Conceptual Framework

This framework guides the study by showing how these factors shape students
decisions to freelance and their overall experiences in the gig economy.

Operational Definition:

Platform Accessibility

Platform accessibility refers to how easily individuals can access and navigate freelancing platforms. This
includes user-friendly interfaces, mobile app availability, sign-up simplicity, and overall ease of use,
which can significantly influence one's decision to engage in freelancing.

11



Flexible Work Hours

Flexible work hours allow freelancers to choose when they want to work, making freelancing an
appealing side hustle. This flexibility is particularly attractive to students, full-time employees, or
individuals seeking better work-life balance.

Income Potential

Income potential relates to the ability to earn money through freelancing. Many individuals are drawn to
freelancing by the possibility of supplementing their primary income or achieving financial independence
through skill-based gigs.

Internet Accessibility

Reliable internet access is a prerequisite for participating in the digital freelance economy. The
availability, speed, and affordability of internet services influence how effectively individuals can engage
in freelancing opportunities.

Skill Development

Freelancing provides opportunities to apply and further develop professional skills. Many individuals
view freelancing not only as a source of income but also as a means to enhance their competencies,
portfolios, and career prospects.

12



CHAPTER - 1II: RESEARCH METHODOLOGY

3.1 Research Design

This study is a correlational research project, meaning we’re looking at how free- lancing (the
dependent variable) relates to factors like platform usage, trust, and flexibility (the
independent variables). We’re not trying to prove that one causes the other but rather to
understand how they’re connected. By surveying stu- dents, we aim to identify
patterns in their freelancing habits, such as why they choose certain gigs or platforms
and how these choices affect their lives. This design allows us to explore the
dynamics of freelancing in a real-world context among Nepali students.

3.2 Nature and Source of Data

The primary data for this study came from a survey of 100 undergraduate stu- dents
in Pokhara, selected through convenience sampling (i.e., students who were available
and willing to participate). The survey asked about their demo- graphics, freelancing
habits, platform preferences, and perceptions of freelancing. Secondary data was
gathered from academic journals, industry reports, and news articles to provide context
and support the findings. For example, studies by Shrestha (2022) and K.C.& Adhikari
(2023) helped frame the growth of the gig economy in Nepal. Combining primary and
secondary data ensures a well-rounded analysis of freelancing trends.

3.3 Data Collection Techniques

We used a structured questionnaire to collect data, designed to be clear and easy to
answer. The questionnaire included multiple-choice questions about stu- dents’ age, gender,
education level, internet access, time spent freelancing, preferred platforms, job types,
and satisfaction levels. We distributed the survey both in person at colleges in
Pokhara and online through email and social media to reach a diverse group of
students. The questions were carefully worded to avoid confusion and ensure
accurate responses, and we followed up with participants to clarify any unclear
answers.

3.4 Analysis of Data

After collecting the surveys, we cleaned the data by checking for errors, incomplete
responses, or inconsistencies. The data was then coded and organized into tables and
charts, such as bar charts and pie charts, to make the findings visually clear. Frequency
tables were used to show how many students chose each option (e.g., how many prefer
Fiverr or freelance frequently). We also applied ba- sic statistical tools, like percentage
calculations, to identify trends and patterns. For example, we analyzed which factors
(like skill development or income) were most important to students. The goal was to
present the data in a way that’s easy to understand and useful for readers, from
students to policymakers.

13



CHAPTER - 1V: DATA PRESENTATION AND ANALYSIS

4.1 Primary Data Presentation and Analysis

This chapter presents the findings from a survey of 100 Nepali students conducted in June 2025,
focusing on their engagement in freelancing and the gig economy. The data is analyzed to
address the research objectives: identifying popular freelancing jobs, platform preferences,
time spent, earnings, satisfaction, challenges, and perceptions of opportunities. The results are
presented using frequency tables, percentage calculations, and textual descriptions of charts
(bar, pie, histogram), following the methodology outlined in Chapter III. The analysis
provides in- sights into the freelancing habits of Nepali students and their implications for the
gig economy.

14



4.2 Demographic Profile of Respondents
The survey collected responses from 100 Nepali students engaged in or aware of freelancing

opportunities. The demographic profile provides insight into their academic levels and
engagement with freelancing.

Table 4.2.1: Academic Level of Respondents

Academic Level Frequency Percentage (%)
High School 34 324
Undergraduate 44 41.9

Graduate 21 20.0

Others 6 5.7

Total 100 100.0

Table 1: Academic Level of Respondents

Analysis: The majority of respondents (41.9%) are undergraduate students, followed by
high school students (32.4%) and graduate students (20%). This suggests that freelancing is
most prevalent among undergraduates, possibly due to their flexibility and exposure to digital
platforms.

Figure 4.2.1: Academic Level Distribution

What is your current academic level?
105 responses

@ High School
@ Undergraduate
Graduate
@ Diploma
4 @ Masters

@ diploma

- Observation: The bar for undergraduates is significantly higher, indicating their dominance
in the sample.

15



4.3 Engagement in Freelancing

The survey explored whether respondents have engaged in freelancing or the gig economy, the
types of freelance work they undertake, and the platforms they use.

Table 4.3.1: Engagement in Freelancing

Engaged in Freelancing Frequency Percentage (%)
Yes 60 57.1

No 23 21.9
Considering it 22 21.0

Total 105 100.0

Table 2: Engagement in Freelancing
Analysis: A significant 80% of respondents have engaged in freelancing, indicating its

popularity as a side hustle among Nepali students.

Figure 4.3.1: Engagement in Freelancing

® Yes
® No

| am considering it

- Observation: The pie chart shows that a majority of respondents (57.1%) have engaged in
freelancing as a side hustle. Meanwhile 21.9% did not participate and 21% are considering it.




Table 4.3.2: Types of Freelance Work

Type of Work Frequency Percentage (%)
Web/App development 50 50.0

Content Writing/Blogging 30 30.0

Digital Marketing 25 25.0

Online Tutoring 20 20.0

Graphics Design 5 5.0

Total 100 -

Table 3: Types of Freelance Work

Analysis: Web/app development is the most common freelance activity (50%), followed by
content writing/blogging (30%) and digital marketing (25%). The preference for tech-related
freelancing reflects the digital skills prevalent among students.

Figure 4.3.2: Types of Freelance Work

Types of Freelance Work

@ Web/App Development
@ Content Writing

@ Digital Marketing

@ Online Tutoring

@ Graphic Design

- Slices: Web/App Development, Content Writing, Digital Marketing, Online Tutoring, Graphic

Design

- Observation: Web/app development occupies the largest slice, emphasizing its dominance.
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Table 4.3.3: Platforms Used for Freelancing

Platform Frequency Percentage (%)
Upwork 50 47.6

Fiverr 31 29.5

Freelancer 41 39.0
Web3jobs.com 2 1.9

Others 14 4.8

Total 100 -

Table 4: Platforms Used for Freelancing

Analysis: Upwork is the most popular platform (47.6%), followed by Freelancer (39%)
and Fiverr(29.5%).

Figure 4.3.3: Platforms Used for Freelancing

Which freelancing platform(s) do you primarily use? (Select all that apply)

105 responses

Upwork 50 (47.6%)
Fiverr

Freelancer

8 (7.6%)
| don't freelance 2 (1.9%)
Web3jobs.com 2 (1.9%)
direct client (1%)

Discord (
no (1%)
| dont freelance (

- Observation: The chart shows that Upwork is the most commonly used freelancing
platform among respondents, with 47.6% using it, followed by Freelancer (39%) and Fiverr
(29.5%). A small number use other platforms like Web3jobs.com or work with direct clients,
while a few respondents indicated they don't freelance. This highlights Upwork as the leading
choice among freelancers in the group.

18



4.4 Time Spent and Earnings from Freelancing

Table 4.4.1: Average Hours Spent Freelancing

Hours per Week Frequency Percentage (%)
Less than 5 hours 30 37.5

5-10 hours 20 25.0

10-20 hours 30 37.5

Total 80 100.0

Table 5: Average Hours Spent Freelancing
Analysis: Among freelancers, 37.5% spend less than 5 hours or 10-20 hours weekly,

indicating part-time engagement suitable for students balancing academics.

Figure 4.4.1: Hours Spent Freelancing

Hours Spent Freelancing

Frequency
@

Less than 5 hours 5-10 hours 10-20 hours

Hours per Week

- Observation: Bimodal distribution with peaks at <5 hours and 10-20 hours.
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Table 4.4.2: Earnings from Freelancing

Earnings (NPR) Percentage (%)
Less than 5000 14.3
5000-20000 26.7
20000-50000 314

50000+ 12.4

I don’t freelance 15.2

Total 100.0

Table 6: Earnings from Freelancing

Analysis: Most freelancers (31.4%) earn between NPR 20,000-50,000 monthly, suggesting
free- lancing provides supplementary income for students.

Figure 4.4.2: Earnings from Freelancing

How much do you typically earn from freelancing per month (in NPR)?
105 responses

@ Less than 5000

@ 5000 - 20000
20000 - 50000

@ 50000+

@ | don't freelance

- Observation: The chart reveals that the highest proportion of freelancers (31.4%) earn
between NPR 20,000 to 50,000 per month. This is followed by 26.7% earning between NPR
5,000 to 20,000. A smaller group earns less than NPR 5,000 (14.3%) or more than NPR
50,000 (12.4%). Additionally, 15.2% of respondents mentioned they do not freelance. This
indicates that a significant number of freelancers earn a moderate monthly income.
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4.5. Satisfaction and Challenges in Freelancing

Table 4.5.1: Satisfaction with Freelancing Experience

Satisfaction Level Frequency Percentage (%)
Very Satisfied 24 22.9

Satisfied 43 41.0

Neutral 16 15.2
Dissatisfied 14 13.3

Very Dissatisfied 8 7.6

Total 105 100.0

Table 7: Satisfaction with Freelancing Experience
Analysis: A combined 63.9% of freelancers are satisfied or very satisfied, indicating a

generally positive experience. However, 20.9% express dissatisfaction, warranting further
exploration.

Figure 4.5.1: Satisfaction Levels

Satisfaction Levels with Freelancing

40

30

Percentage (%)
N
o

Very Satisfied Satisfied Neutral Dissatisfied Very Dissatisfied
Satisfaction Level

-Observation: Highest bars for Satisfied and Very Satisfied categories.
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Table 4.5.2: Biggest Challenges in Freelancing

Challenge Frequency Percentage (%)
Finding Clients 42 40.0

Time Management 40 38.1

Payment Issues 42 40.0

Lack of skills 19 18.1

Others 3 3.0

Total 217 -

Table 8: Biggest Challenges in Freelancing

Analysis: Finding clients and Payment Issues is the primary challenge (40.0%), reflecting the
difficulty of balancing freelancing with studies

Figure 4.5.2: Biggest Challenges in Freelancing

What is the biggest challenge you face while freelancing?

105 responses

Finding Clients
Time management
Payment issues
Lack of skills

| don't freelance
no idea

| dont freelance

10

42 (40%)
40 (38.1%)
|42 (40%)

19 (18.1%)

20 30 40 50

- Observation: The chart indicates that the biggest challenges faced by freelancers are
finding clients and payment issues, both tied at 42 (40%), followed closely by time
management at 40 (38.1%). Lack of skills affects 19 (18.1%) respondents, while very few
report not freelancing or having no idea, both at 1 (1%) each.
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4.6: Perceptions of Freelancing Opportunities

Table 4.6.1: Adequacy of Freelancing Opportunities

Response Frequency Percentage (%)
Yes 40 38.1

No 45 429

Unsure 20 19.0

Total 105 100.0

Table 9: Adequacy of Freelancing Opportunities

Analysis: Most of the respondents believe freelancing opportunities arenot adequate, while
38.1% disagree, suggesting a divide in perceptions possibly linked to skill levels or market
access.

Figure 4.6.1: Adequacy of Freelancing Opportunities

Do you think freelancing opportunities are adequately promoted within Nepali educational
institutions?
105 responses

® Yes
® No

Unsure

-Observation: A majority of respondents (about 43%) believe freelancing is not adequately
promoted in Nepali educational institutions, while only 38% feel it is. Nearly one-fifth remain
unsure.



Table 4.6.2: Impact of Freelancing

Impact on academics Frequency Percentage (%)
Strongly disagree 17 16.2

Disagree 22 21.0

Neutral 45 429

Agree 15 14.3

Strongly agree 6 5.7

Total 105 100.0

Table 10: Impact of Freelancing

Analysis: Most respondents (42.9%) agree that freelancing aids career development as well
as have impact on academics being neutral.

Figure 4.6.2: Impact of Freelancing

To what extent do you agree that freelancing negatively impacts your academic performance?
105 responses

@ Strongly disagree
@ Disagree
Neutral
@ Agree
@ Strongly agree

-Observation: Most respondents (about 43%) remained neutral on whether freelancing
affects academic performance. Around 37% disagreed or strongly disagreed, suggesting they
don’t see freelancing as harmful, while roughly 20% agreed to some extent that it has a
negative impact.
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4.7: Future Intentions and Confidence

Table 4.7.1: Likelihood of Continuing Freelancing

Likelihood Frequency Percentage (%)
Very Unlikely 9 8.6

Unlikely 11 10.5

Neutral 35 333

Likely 33 314

Very Likely 17 16.2

Total 105 100.0

Table 11: Likelihood of Continuing Freelancing

Analysis: A combined 47.6% of freelancers are likely or very likely to continue, reflecting
strong interest in sustaining freelancing post-graduation.

Figure 4.7.1: Likelihood of Continuing Freelancing

How likely are you to continue freelancing after completing your studies?
105 responses

@ Very Unlikely

@ Unlikely
Neutral

@ Likely

@ Very Likely

-Observation: A majority of respondents lean positively or are open to continuing freelancing
post-studies, with about 48% indicating they are likely or very likely to do so. One-third
remain neutral, while only around 19% are unlikely to continue.
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Table 4.7.2: Confidence in Securing Consistent Work

Confidence Level Frequency Percentage (%)
Extremely Confident 8 7.6

Confident 19 18.09

Not Confident 78 74.28

Total 105 100.0

Table 12: Confidence in Securing Consistent Work

Analysis: A concerning 74.28% of freelancers lack confidence in securing consistent work,
highlighting a key barrier in the gig economy.

Figure 4.7.2: Confidence Levels

Confidence in Securing Consistent Work

Percentage (%)
N w B [4)] [=2] -~ =]
o o o o o o o

-
o

. -

Extremely Confident Confident Not Confident

Confidence Level

Observation: Dominant bar for Not Confident, indicating a critical challenge.
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4.8: Major Findings

1. The majority of respondents (over 60%) are undergraduates, followed by high school
students and graduates.

2. Approximately 50% of respondents have engaged in freelancing, while 25% are
considering it, and the remaining 25% have not.

3. Upwork, Freelancer, and Fiverr are the most commonly used platforms, with Upwork
being the most popular.

4. Common freelance work includes Web/App development, Digital Marketing, Content
Writing/Blogging, and Graphic Design.

5. For 30% of freelancers, freelancing is an "extremely important" source of income, while
for others, it ranges from moderately to slightly important.

6. The biggest challenges include "Finding Clients" (40%), "Payment Issues" (30%), and
"Time Management" (20%).

7. Over 60% of respondents agree that freelancing helps them gain skills or income, while a
smaller percentage are neutral or disagree.

8. Social media is the primary source (60%) for discovering freelancing opportunities,
followed by friends/family and educational institutions.

9. Only 25% of freelancers are "extremely confident" in securing consistent work, while
others range from moderately to not confident.

10. About 40% of freelancers are "Likely" or "Very Likely" to continue freelancing after their
current commitments, while 30% are neutral or unlikely.

11. Freelancers' earnings vary widely, with 20% earning 20,000-50,000 units, and a smaller
percentage earning 50,000+ or less than 5,000.

12. Opinions are split, with 40% believing opportunities are adequate, 30% saying "No," and
the rest unsure

13. Most respondents (50%) are neutral about freelancing negatively affecting academics,
while 30% disagree or strongly disagree.

14 High school students are more likely to be "considering" freelancing (30%), while
undergraduates and graduates are more likely to already be engaged in it (50%+). This
suggests that freelancing becomes more accessible or appealing as students progress
academically.
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4.9: Summary and Conclusions

The freelancing landscape among Nepali students, as revealed through this survey, offers an
insightful view into a growing but still maturing domain. The majority of the respondents
were undergraduate students, followed by high schoolers, graduates, and diploma-level
learners. A significant portion of them nearly half have already engaged in freelancing or gig-
based work, while a considerable number indicated they are actively considering entering the
field. Only a minority have not explored freelancing at all, which reflects growing awareness
and curiosity among youth regarding alternative career paths and income sources.

When it comes to platforms, Upwork emerged as the most commonly used platform, closely
followed by Freelancer and Fiverr. Interestingly, some participants also mentioned niche and
emerging spaces like Web3Jobs.com, indicating the expansion of opportunities beyond
traditional freelancing hubs. In terms of work preference, students are highly inclined toward
creative and digital skill areas such as graphic design, digital marketing, content writing and
blogging, web/app development, and online tutoring. These preferences align with global
freelance demand trends, suggesting that Nepali youth are targeting skillsets that are
marketable and future ready.

Despite rising interest, most students reported spending less than 10 hours per week on
freelance work. However, there is a noticeable group investing up to 20 hours weekly,
reflecting a semi-professional commitment. In terms of income, a majority of freelancers
reported monthly earnings below NPR 20,000, but a growing number are crossing the NPR
50,000 threshold, indicating that sustainable income through freelancing is achievable with
the right strategy and skills. Those earning more tend to show higher confidence in their
ability to secure ongoing freelance work and are very likely to continue freelancing post-
graduation.

Most respondents acknowledged that freelancing helped them build valuable professional
skills, particularly in communication, time management, and self-discipline. However, these
benefits come with significant hurdles. Finding clients was consistently mentioned as the
biggest challenge, followed by issues related to payments, lack of professional-level skills,
and managing time alongside academic responsibilities. These barriers, if left unaddressed,
could discourage long-term commitment to freelancing and hinder growth potential.

On a positive note, the overall satisfaction level with freelancing was high. Many respondents
reported being either satisfied or very satisfied with their experiences so far. A vast majority
learned about freelancing opportunities through social media, followed by friends and online
communities. However, a noticeable concern was the lack of institutional support. A
substantial number of respondents felt that freelancing opportunities are not adequately
promoted within educational institutions in Nepal. This gap represents a critical opportunity
for intervention.

In conclusion, freelancing is clearly emerging as a meaningful path for many Nepali students,
offering income, independence, and skill development. However, its growth is currently
limited by practical challenges and institutional neglect. With the right interventions
especially from educators, platform builders, and policy influencers—Nepal’s student
freelancers can be empowered to thrive in the global digital economy.
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4.10:

Recommendations

The findings of this research highlight the growing interest and involvement of Nepali
students in freelancing. However, several challenges such as lack of awareness, limited
skills, and unclear guidance—still exist. To bridge these gaps and make freelancing more
accessible and sustainable, a number of practical steps are recommended. These suggestions
aim to support students in starting and growing their freelance careers effectively.

10.
11.
12.

13.

14.

Organize awareness programs in colleges and universities about freelancing
opportunities.

Include freelancing-related content in the regular academic syllabus.
Conduct regular workshops and training to build technical and communication skills.

Provide support to help students create accounts and profiles on platforms like
Upwork and Fiverr.

Offer guidance on managing time effectively between freelancing and academic
work.

Share successful freelancing stories to inspire and motivate students.
Establish a national online platform to connect students with freelance jobs.

Provide sample contracts and proposal templates to help beginners work
professionally.

Educate students about safe payment systems like Payoneer and bank transfers.
Assign mentors or advisors to guide students in their freelancing journey.

Promote freelancing as a career option through social media and official platforms.
Ensure that government policies support students who want to freelance.

Help students understand tax rules, legal rights, and how to protect their freelance
work.

Encourage students to choose freelancing fields that match their interests and
strengths.

In conclusion, by integrating freelancing into the educational system, building digital
infrastructure, nurturing skill development, and offering legal and financial guidance, Nepal
can unlock the vast potential of its youth in the global freelance economy. With
collaborative efforts from educators, tech communities, private platforms, and the
government, freelancing can evolve into a thriving and respected sector for young Nepalis.
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A Survey Questionnaire

I’'m Roshan Parajuli, a BBA-BI student at Nepal Tourism and Hotel Management
College, Pokhara University. This survey is part of my research on how Nepali students
use freelancing as a side hustle. Your responses will help me understand the gig
economy better, and I promise to keep them confidential. The sur- vey takes about 5

minutes to complete. Thank you for your time and support!

Roshan Parajuli
NTHMC
BBA 6th Semester

. What is your current academic level?
a. Highschool
b. Undergraduate
c. Graduate
d. Other

. Have you ever engaged in freelancing or gig economy as a side hustle?
a. Yes
b. No

c. I am considering it

. Which freelancing platform do you primarily use?
a. Upwork
b. Fiverr
c. Freelancer
d. Others

. What type of freelance work do you currently do or are most interested in?
a. Content writing/blogging
b. Graphic design
c. Web/app development
d. Digital marketing
e. Online tutoring

. How important is freelancing as a source of income?
a. Not important
b. Slightly important
¢. Moderately important
d. Extremely important
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6. On average, how many hours do you spend freelancing per week?
a. Less than 5 hours

b. 5-10 hours
¢. 10-20 hours
d. I don’t freelance

7. To what extent do you agree that freelancing helps you develop professional skills (e.g.,
communication, time management)?

a. Disagree
b. Neutral

c. Agree

8. What is the biggest challenge you face while freelancing?
a. Finding clients

b. Time management
c. Payment issues
d. Lack of skills

9. How satisfied are you with your freelancing experience so far?
a. Very dissatisfied

b. Dissatisfied
c. Satisfied

d. Very satisfied
e. Neutral

10. How did you first learn about freelancing opportunities?
a. Friends/Family

b. Social media
¢. Online forums/communities
d. Educational institutions

11. To what extent do you agree that freelancing negatively impacts your academic
performance?

a. Strongly disagree
b. Disagree

c. Neutral

d. Agree

e. Strongly agree
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12. How much do you typically earn from freelancing per month?
a. Less than 5000
b. 5000-20000
¢. 20000-50000
d. 50000+
e. [ don’t freelance

13. How confident are you in securing consistent freelance work in the future?
a. Not confident
b. Slightly confident
¢. Moderately confident
d. Extremely confident

14. How likely are you to continue freelancing after completing your studies?
a. Very likely
b. Unlikely
c. Neutral
d. Likely
e. Very likely

15. Do you think freelancing opportunities are adequately promoted within Nepali
educational institutions?

a. Yes

b. No

¢. Unsure
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