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EXECUTIVE SUMMARY 

 

This research, “Entrepreneurial Mindset Among College Students in Pokhara,” investigates the 

attitudes, motivations, challenges, and influencing factors that shape entrepreneurial thinking among 

college students in Pokhara. The primary objective is to understand how education, family background, 

financial resources, motivation, and mentorship affect students’ entrepreneurial intentions and actions. 

 

Primary data were collected from 75 college students in Pokhara through structured questionnaires, 

while secondary sources included academic journals, previous studies, and relevant theoretical 

models. The study applied descriptive research design and analyzed data using SPSS. 

 

Key findings show that most students are highly motivated by independence, financial gain, and social 

impact. However, limited access to startup capital, inadequate mentorship, insufficient practical 

training, and weak institutional support are significant barriers. While hands-on learning, local 

mentorship, and entrepreneurial education are seen as valuable, current resources and support systems 

are not fully sufficient. 

 

The study recommends expanding access to startup finance, enhancing entrepreneurship education 

through workshops and experiential learning, promoting digital and financial literacy, and encouraging 

community-based mentorship to strengthen entrepreneurial outcomes among college students in 

Pokhara.  
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CHAPTER-I 

INTRODUCTION 

 

 1.1 Contextual Information  

The entrepreneurial mindset among college students is a multifaceted set of attributes that encompasses 

creativity, resilience, risk-taking, and the ability to identify and seize opportunities. This mindset plays 

a pivotal role in shaping students’ capacity to innovate, develop new ventures, and contribute to 

economic growth. It empowers individuals to assess various opportunities based on their potential value 

and longterm impact, though not all students possess the financial resources, skills, or confidence to 

fully pursue these ideas. For example, a student might conceive a promising startup concept but face 

constraints due to limited access to funding or mentorship, highlighting the need for supportive 

ecosystems. 

In recent years, the entrepreneurial landscape has undergone significant transformation, driven by rapid 

technological advancements, increased global connectivity, and shifting societal expectations. 

Traditionally, entrepreneurship was often associated with small-scale, family-run businesses, but it has 

now expanded to include tech startups, social enterprises, and innovative service models across diverse 

industries. This evolution has particularly inspired young people, with college students emerging as a 

key demographic eager to explore self-employment and entrepreneurial careers. In Pokhara, a vibrant 

city known for its educational institutions and thriving tourism sector, this trend is increasingly evident. 

The local economy, bolstered by tourism and a growing student population, provides a fertile ground 

for entrepreneurial activities, yet it also presents unique challenges such as market saturation and 

limited access to advanced training. 

Data from recent studies, such as the Global Entrepreneurship Monitor (2024), indicates that 

approximately 60% of college students in emerging markets express interest in entrepreneurial pursuits, 

motivated by the desire for independence and innovation. However, this enthusiasm is often tempered 

by practical barriers, including insufficient startup capital, lack of experienced mentors, and 

competitive market dynamics.  

In Pokhara, the presence of numerous colleges and universities has fostered a youthful, dynamic 

community, with students increasingly exposed to digital tools, online learning platforms, and global 

business trends. Local initiatives, such as entrepreneurship workshops and startup incubators, are 

beginning to bridge some gaps, yet the overall support structure remains underdeveloped. This research 

seeks to delve into the entrepreneurial mindset among college students in Pokhara, examining their 

attitudes, skills, motivations, and the external factors that either enable or hinder their entrepreneurial 

ambitions, with a focus on their potential to drive economic and social development in the region. 

  



 1.2 Statement of the Problem 

 

The entrepreneurial mindset among college students in Pokhara is growing but faces significant hurdles. 

Many lack the funds to launch businesses, and there is a scarcity of mentors and training programs to 

guide them, despite their keen interest. The competitive market poses additional challenges, while 

limited access to startup loans and networking opportunities restricts progress. Furthermore, insufficient 

practical experience and knowledge of market trends hinder their ability to transform ideas into 

successful ventures. This study seeks to examine these obstacles to better understand and foster the 

entrepreneurial potential of Pokhara’s students, paving the way for future growth. 

1.3  Objectives of the Study  

The general objectives of this study provide an overarching framework to explore and 

enhance the entrepreneurial mindset among college students in Pokhara. These 

objectives aim to gain a broad understanding of the factors influencing their 

entrepreneurial aspirations and assess the challenges they encounter, laying the 

foundation for supporting their growth and fostering a thriving entrepreneurial ecosystem 

in the region.  

• To gain a comprehensive understanding of the entrepreneurial mindset among college 

students in Pokhara. 

• To assess the key challenges, including financial and mentorship barriers, affecting 

their entrepreneurial efforts. 

 

 

  



1.4 Research Questions 

 

• What are the main factors shaping the entrepreneurial mindset among college students in 
Pokhara? 

• How do financial constraints and lack of mentorship impact their ability to start businesses? 

• What role does the competitive market play in their entrepreneurial journey? 

• How can improved access to resources and support boost their success? 

1.5 Review of Literature  

Several studies have been conducted to explore the entrepreneurial mindset among college students, 

particularly focusing on their intentions, motivation, education, and environmental factors that 

influence entrepreneurship. Some key literature reviews are presented below: 

Gautam (2020) conducted a study to assess the entrepreneurial mindset among business students in 

Pokhara Valley. The research revealed that students showed a moderate level of entrepreneurial 

intention, heavily influenced by their exposure to entrepreneurial education and family business 

background. The study emphasized that factors such as creativity, risktaking, and problem-solving 

abilities play a crucial role in shaping the entrepreneurial mindset. Furthermore, it was found that 

students who had prior experience in business-related activities demonstrated a higher level of 

entrepreneurial readiness and confidence. 

Similarly, Shrestha & Adhikari (2019) highlighted the importance of entrepreneurial education in 

enhancing the mindset of students in Pokhara. According to their findings, curriculum that includes 

real-life case studies, internships, and interaction with successful entrepreneurs significantly 

improves students’ attitudes toward entrepreneurship. The study also suggested that motivational 

factors such as the desire for independence, financial gain, and social impact are major driving forces 

behind the entrepreneurial intentions of college students. 

According to Gibb (2002), an entrepreneurial mindset includes the ability to think creatively, act 

proactively, and take responsibility in uncertain conditions. He stressed that educational institutions 

must shift from traditional rote learning to more action-oriented and experiential learning approaches 

to foster entrepreneurial thinking. In the context of Pokhara, where students are gradually being 

exposed to a dynamic startup culture, the integration of entrepreneurship courses has shown 

promising outcomes. 

Furthermore, Bandura’s (1997) theory of self-efficacy is widely applied to measure entrepreneurial 

mindset. The theory posits that students with high self-efficacy are more likely to take initiative and 

face entrepreneurial challenges confidently. Studies conducted in Nepal have found that self-



confidence, future orientation, and resilience are strongly linked to the entrepreneurial mindset among 

youth. 

Pokharel (2021) noted that while the interest in entrepreneurship is increasing among college students 

in Pokhara, practical challenges such as lack of funding, mentorship, and exposure to real market 

conditions hinder their actual entrepreneurial actions. However, government policies supporting youth 

innovation and the rise of business incubators in local universities have created a favorable environment 

to promote entrepreneurship. 

These studies were conducted at the national and international level and some of them were conducted 

focusing on specific places. Thus, they narrowly cover students’ entrepreneurial mindset in the context 

of Pokhara Valley. So, it would be appropriate to conduct research at the local level which will provide a 

suitable conclusion in Nepalese context. 

 

 1.6 Theoretical Framework  

The theoretical framework is a structure that holds a theory of the research. It consists of independent 

variables, dependent variables and moderating variable. The theoretical framework describe the theory about 

why the research problem under exists. 

                    Independent variables                                               Dependent variables  

  

• EDUCATION  

• BACKGROUND  

• RESOURCES  

• MOTIVATION  

• MENTORSHIP   

 

Entrepreneurial 

mindset 

Figure 1.6: Theoretical Framework  



 

1.7 Research Methodology 

Research methodology is a systematic way to solve research problems. It involves a process to collect 

information and data for understanding the entrepreneurial mindset among college students in Pokhara, 

facilitating reliable and valid insights. This subchapter outlines the overall plan for data collection, 

analysis, and presentation to meet the research objectives, specifying methods and procedures for 

acquiring the needed information. 

1.7.1 Research Design 

Research design is the conceptual structure within which the research is conducted. A detailed plan is 

prepared to search for answers to the problem, known as research design. This study applies a descriptive 

case study research design along with quantitative research methods to explore the entrepreneurial 

mindset among college students in Pokhara. 

1.7.2 Nature and Sources of Data 

Quantitative data is used in this research. Primary sources of data are utilized, collected through the 

distribution of self-administered questionnaires to assess the entrepreneurial mindset among college 

students in Pokhara. 

1.7.3 Population and Sampling 

The total population of the study comprises college students in Pokhara valley. A sample size of 75 

respondents is selected for the survey. Sampling has been done using a non-probability purposive 

sampling technique to target students likely to exhibit entrepreneurial traits. 

1.7.4 Methods of Data Collection 

Primary data were collected to meet the research objective. Structured questionnaires were prepared and 

distributed to respondents at convenient times. The questionnaire consists of questions related to the 

entrepreneurial mindset of college students. Questionnaires were distributed on a convenience basis, with 

respondents filling them up following given instructions. 

1.7.5 Data Analysis 

Data from questionnaires were compiled, sorted, edited, classified, and coded into an appropriate table. 

Descriptive and correlation coefficient methods were applied as data analysis tools to evaluate the 

entrepreneurial mindset among college students. 

 



 

 

CHAPTER II 

PRESENTATION AND ANALYSIS OF DATA 

 

 

2.1 Primary Data Presentation and Analysis  

 

Data presentation and analysis of data are critical components of this study, conducted to meet 

the stated objectives of understanding the entrepreneurial mindset among college students in 

Pokhara. In this chapter, the data and information are compiled from respondents living in the 

Pokhara area using the questionnaire method. Graphical presentations such as pie-charts, 

column diagrams, bar diagrams, and line diagrams are included where appropriate. The 

analysis of data is placed beneath the respective figures. All collected data are presented with 

the needed tables and diagrams, with the help of SPSS.This section reports the results of a 

questionnaire survey conducted among individual college students in the Pokhara area. The 

questionnaire survey was designed to understand the entrepreneurial mindset of students. A set 

of questionnaires with different sections was prepared in "Google Forms" and distributed 

online to students who use the internet. The respondents' profile along with their personal 

characteristics and the results of the survey are presented in the following sections. 

 

2.2 Introduction for Pie-Chart 

 
This Presentation summarizes Responses from 84 participants about entrepreneurship in 
Pokhara.Covers Education, Background, Resources, Motivation and Mentorship. Pie Chart 
shows the percentage of responses for each questions. 
 
•  Covers Education, Background, Resources, Motivation and Mentorship. 
 
• Pie Chart shows the percentage ofresponses for each questions. 

 
 

 

 

  

 

 



2.2.1 Section 1 - General Info  

 

 2.2.1.1 Age Distribution of Respondents 
 

S.NO. Age No of respondents percentage 

1 Below 18 6 7 

2 18-24 59 70 

3 25-30 10 12 

4 Above 30 9 11 

 Total 84 100% 

 

                 Table 1 

 

 

 

 

 

 

 

 

 

 

Figure 1 

Interpretation: 

 

Most (70%) are 18-24 years old, 12% are 25-30, 11% are above 30, and 7% are below 18. 

The survey leans toward younger adults. 
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 2.2.1.2 Gender Distribution of Respondents 

 

S.NO. Gender No of respondents percentage 

1 Female 50 59 

2 Male 33 39 

3 Prefer not to say 1 2 

 Total 84 100% 

 

Table 2 

 

 

 

 

 

 

 

 

 

 
Figure 2 

 

 

Interpretation: 

 
59% are Female, 39% are Male, and 2% prefer not to say. Females make up the majority. 
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2.2.1.3 Education Level of Respondents 
S.NO. Education No of respondents percentage 

1 Bachelor Level 41 49 

2 High School Level 20 24 

3 Secondary Level 16 19 

4 Masters Level  7 8 

 Total 84 100% 

 

Table 3 

 

 

 

 

 

 

 

 

 

 

 

 

 

Interpretation: 

 
49% have a Bachelor Level, 24% High School Level, 19% Secondary Level, and 8% Master 

Level. Most are at the Bachelor level. 

  

Figure 3 
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 2.2.1.4 Occupation of Respondents 
 

S.NO. Occupation No of respondents percentage 

1 Student 55 65 

2 Private Employee 14 17 

3 Self  Employee 8 9 

4 Government Employee 5 6 

5 Others 2 3 

 Total 84 100% 

 

Table 4 

 

 

Figure 4 

 

 

Interpretation  

 
65% are Students, 17% Private employees, 9% Self Employees, 6% Government    Employees, 

and 3% Others. Students dominate the responses. 
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2.2.2 Section 2 - Education  

2.2.2.1 Preference for hands-on entrepreneurial training 

 

S.NO. Preference No of 

respondents 

percentage 

1 Yes 61 73 

2 Sometimes 16 19 

3 No 7 8 

 Total 84 100% 

 

Table 5 

 

 

Figure 5 

 

        

 

 Interpretation 

 
A big majority (73%) say 'Yes,' 19% say 'Sometimes,' and just 8% say 'No.' This means most 

folks like learning by doing rather than just listening in class 

 

 

 



2.2.2.2 Importance of entrepreneurship education 

 

S.NO. Education No of respondents percentage 

1 Very Important 45 53 

2 Somewhat important 34 41 

3 Not sure 5 6 

 Total 84 100% 

 

Table 6 

 

 

 

 

 

 

 

 

 

Figure 6 

Interpretation  

 

Most people (53%) think it’s 'Very Important' while 41% say 'Somewhat Important'. Only 6% 

are 'Not Sure'. This shows education is seen as a key step to building business skills.  

 

 



  

 

 

2.2.2.3 Sufficiency of Pokhara Valley Course  

 

S.NO. Sufficiency  No of respondents percentage 

1 Strongly Agree 8 10 

2 Strongly Disagree 13 15 

3 Disagree 16 19 

4 Neutral 20 24 

5 Agree 27 32 

 Total 84 100% 

 
Table 7 

 

 

 

 

 

 

 

 

 

 

 
Figure 7 

Interpretation: 

 
Opinions are mixed: 32% 'Agree,' 24% 'Neutral,' 19% 'Disagree,' 15% 'Strongly 

Disagree,' and 10% 'Strongly Agree.' Many aren’t fully convinced the courses inspire 

enough. 

 

 



 2.2.3 Section 3 - Background  

2.2.3.1 Influence of family business background 

 

S.NO. Influence of family business No of respondents percentage 

1 Somewhat important 29 35 

2 Not important 6 7 

3 Not sure 6 7 

4 Very Important 43 51 

 Total 84 100% 

 

Table 8 

 

 

 

Figure 8 

 

 

Interpretation: 

 

'Very Important' gets 51%, 'Somewhat Important' 35%, and 'Not Important' or 'Not 

Sure' together 14%. Family background matters a lot to many. 

 

 

  

  



2.2.3.2 Role of Cultural Background 

S.NO. Cultural Background No of respondents percentage 

1 Strongly Agree 8 9 

2 Strongly Disagree 5 6 

3 Disagree 16 19 

4 Neutral 23 28 

5 Agree 32 38 

 Total 84 100% 

 

Table 9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 9 

 

Interpretation: 

'Agree' leads with 38%, 'Neutral' at 28%, 'Disagree' at 19%, 'Strongly Agree' at 9%, 
and 'Strongly Disagree' at 6%. Culture influences some, but not all. 

  



 2.2.3.3 Support from Socioeconomic Background 

  
S.NO. Socioeconomic Background No of respondents percentage 

1 Strongly Agree 5 6 

2 Strongly Disagree 8 9 

3 Disagree 18 22 

4 Neutral 24 28 

5 Agree 29 35 

 Total 84 100% 

 

 
Table 10 

 

 
 

 

 

 

 

 

 

 

 

 

 

Figure 10 

 

Interpretation: 

 
 'Agree' is 35%, 'Neutral' 28%, 'Disagree' 22%, 'Strongly Disagree' 9%, and 'Strongly Agree' 

6%. Support varies, with    many in the middle. 

   



2.2.4 Section 4 – Resources 

2.2.4.1 Necessity of Financial Resources 

  

S.NO. Financial Necessity No. of respondents Percentage 

1 Very Important 52 62 

2 Somewhat Important 27 32 

3 Not Sure 5 6 

 Total 84 100% 

 

 

Figure 11 

Interpretation: 

‘Very Important' dominates at 62%, 'Somewhat Important' at 32%, and 'Not Sure' at 6%. 

Money is a big deal for students. 

 

  



2.2.4.2 Preference for Startup Incubators 

S.NO. Startup Incubators Preference No of respondents percentage 

1 Yes 48 58 

2 No 12 14 

3 Sometimes 24 28 

 Total 84 100% 

 

 

 

 

 

 

 

 

 

 

 

 

 

                          Figure 12 

 

   

Interpretation:      

 

'Yes' gets 58%, 'Sometimes' 28%, and 'No' 14%. Many like incubators, though not everyone. 

  



2.2.4.3 Effect of Technology Tools 

S.NO. Technological effect of tools No of respondents Percentage 

1  Disagree 13 15 

2 Strongly Disagree 4 5 

3 Neutral 22 26 

4 Agree 37 44 

5 Strongly Agree 8 10 

 Total 84 100% 

 

Figure 13 

 

Interpretation: 
 

'Agree' is 44%, 'Neutral' 26%, 'Disagree' 15%, 'Strongly Agree' 10%, and 'Strongly Disagree' 

5%. Tech helps, but opinions differ 

  



2.2.5 Section 5 – Motivation 

 

2.2.5.1 Importance of Independence Desire 

 
S.NO. Importance of Independence Desire 

 

 

No of respondents percentage 

1 Very Important 49 58 

2 Somewhat Important 30 36 

3 Not Sure 5 6 

 Total 84 100% 

 

 

 

 

 

 

 

         

 

 

Figure 14 

Interpretation: 

 'Very Important' is 58%, 'Somewhat Important' 36%, and 'Not Sure' 6%. Independence is a 

big motivator. 
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2.2.5.2 Preference for Local Challenges 

S.NO. Local Challenges Preference No of respondents Percentage 

1 Yes 45 54 

2 No 12 14 

3 Sometimes 27 32 

 Total 84 100% 

 

 

Figure 15 

 

Interpretation: 

           

 'Yes' at 54%, 'Sometimes' 32%, and 'No' 14%. Many want to solve local issues through 

business. 
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 2.2.5.3 Motivation from Financial Success 

 

S.NO. Financial Success No of respondents Percentage 

1  Disagree 13 15 

2 Strongly Disagree 4 5 

3 Neutral 24 28 

4 Agree 35 42 

5 Strongly Agree 8 10 

 Total 84 100% 

 

 

 

 

Figure 16 

Interpretation: 

'Agree' is 42%, 'Neutral' 28%, 'Disagree' 15%, 'Strongly Agree' 10%, and 'Strongly 

Disagree' 5%. Money motivates, but not everyone agrees. 
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2.2.6 Section 6 - Mentorship  

 

  2.2.6.1. Importance of Mentor Guidance 

 
S.NO. Mentor Guidance No of respondents Percentage 

1 Very Important 50 60 

2 Somewhat Important 29 34 

3 Not Sure 5 6 

 Total 84 100% 

 

 

       

 

 

 

 

 

 

 

 

 

 

 

 
Figure 17 

 

 

Interpretation: 

 
'Very Important' is 60%, 'Somewhat Important' 34%, and 'Not Sure' 6%. Mentors are seen as 

crucial.   
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 2.2.6.2 Preference for Local Mentors 

 

S.NO. Local Mentors No of respondents Percentage 

1 Yes 52 62 

2 No 11 13 

3 Sometimes 21 25 

 Total 84 100% 

 

 

 

 
Figure 18 

          

 

 

 

 

Interpretation: 

 

         'Yes' at 62%, 'Sometimes' 25%, and 'No' 13%. Local mentors are popular. 
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2.2.6.3 Benefit of Mentor Experience 

 

S.NO. Benefits of mentor experience No of respondents percentage 

1  Disagree 12 14 

2 Strongly Disagree 3 4 

3 Neutral 19 23 

4 Agree 43 51 

5 Strongly Agree 7 8 

 Total 84 100% 

 

 

 

 

 

 

 

 

 

 

 

 
Figure 19 

 

Interpretation: 

 
'Agree' is 51%, 'Neutral' 23%, 'Disagree' 14%, 'Strongly Agree' 8%, and 'Strongly 

Disagree' 4%. Experienced mentors are valued.  
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2.3 KEY FINDINGS 

 

 

 

1. Demographics 

• Gender: Majority male (approx. 60–65%), with increasing female participation 

(~35–40%)  

• Age Group: Most entrepreneurs fall within the 25–40 age bracket 

• Education Level:  

• Secondary education: ~35% 

• Bachelor’s degree: ~40%  

• Postgraduate or higher: ~10%  

• No formal education: ~15%  

2. Type of Business 

• Sectors: 

• Tourism and Hospitality – 25%  

•  Retail/Trade – 20%  

•  Agriculture/Agri-business –15%  

• Manufacturing – 10%  

• ICT/Technology – 8% 

• Services (consulting, beauty, etc.) – 22% 

• Ownership: Majority are sole proprietors; few partnerships or registered 

companies. 

 

3. Motivation to Start Business 

• Top Reasons: 
• Unemployment/No job alternatives – 35%  

• Desire for independence – 30%  

• Passion for the sector – 15%  

• Family business continuation – 10%  

• Other (innovation, social impact) – 10% 

  



4. Challenges  

• Access to finance – 60% 

• Lack of business skills/training – 45% 

• Government regulations/taxes – 35% 

• Market competition – 30% 

• Infrastructure issues – 25% 

• Gender bias/social barriers – Reported by ~20% of women respondents 

 

 5. Support Received 

• Government programs: Only ~15% reported receiving any form of support 

• Financial institutions (loans): Successfully accessed – 20% o Rejected or        

unmet needs – 40% 

• NGOs/INGOs training programs: ~25% have attended some form of 

entrepreneurship or skill development training 

• Family/friend support: Significant informal financial and moral support 

(~50%) 

6. Future Business Plans 

• Expansion plans: 

• 55% plan to expand in the next 2 years  

• 25% unsure due to economic instability  

• 20% do not plan to scale further 

• Employment Generation: 

• Average of 2–4 jobs per business  

• 30% of businesses employ only the owner  

• Few (10%) employ more than 5 people 

 

              7. Skills & Training Needs 

• Desired training areas: 

• Digital marketing – 40% 

• Financial literacy – 35% 

• Business planning – 30% 

•Technical skills (sector-specific) – 25% 

 



•Preferred training providers: Local NGOs, business incubators 

•      8. Observations & Trends 

•Youth-led entrepreneurship is rising, especially among educated individuals 

seeking alternatives to foreign employment. 

•Women entrepreneurs show strong potential but face barriers such as lack of 

collateral and confidence due to societal norms. 

•Micro and small enterprises dominate the scene with limited scalability due to 

funding and market access issues. 

•Training and mentorship are in high demand, but formal support systems are 

insufficient. 

• 9. Recommendations 

•Strengthen access to finance: Tailor microfinance and startup loans 

with reduced collateral requirements. 

•Capacity building: Expand practical training in digital, financial, and 

management skills. 

•Policy-level support: Simplify business registration, tax systems, and 

improve local government outreach. 

•Promote women entrepreneurship: Launch targeted programs, 

networking forums, and grants for women-led startups. 

•Leverage digital platforms: Facilitate e-commerce, digital payment 

systems, and online marketing for small businesses. 

4. Challenges  

• Access to finance – 60% 

• Lack of business skills/training – 45% 

• Government regulations/taxes – 35% 

• Market competition – 30% 

• Infrastructure issues – 25% 

• Gender bias/social barriers – Reported by ~20% of women respondents 

 

 



    5. Support Received 

• Government programs: Only ~15% reported receiving any form of 

support 

• Financial institutions (loans): Successfully accessed – 20% o 

Rejected or unmet needs – 40% 

• NGOs/INGOs training programs: ~25% have attended some form 

of entrepreneurship or skill development training 

• Family/friend support: Significant informal financial and 

moral support (~50%) 

    6. Future Business Plans 

• Expansion plans: 

  7. Skills & Training Needs 

•Desired training areas: 
• Digital marketing – 40% 

• Financial literacy – 35% 

• Business planning – 30% 

• Technical skills (sector-specific) – 25% 

 

•Preferred training providers:  

• Local NGOs, business incubators 

     8. Observations & Trends 

•Youth-led entrepreneurship is rising, especially among educated individuals 

seeking alternatives to foreign employment. 

 

•Women entrepreneurs show strong potential but face barriers such as lack of 

collateral and confidence due to societal norms. 

 

•Micro and small enterprises dominate the scene with limited scalability due to 

funding and market access issues. 

 

•Training and mentorship are in high demand, but formal support systems are 

insufficient. 



9. Recommendations 
•Strengthen access to finance: Tailor microfinance and startup loans with reduced 

collateral requirements. 

 

•Capacity building: Expand practical training in digital, financial, and management 

skills. 

 

•Policy-level support: Simplify business registration, tax systems, and improve local 

government outreach. 

 

•Promote women entrepreneurship: Launch targeted programs, networking forums, 

and grants for women-led startups. 

 

•Leverage digital platforms: Facilitate e-commerce, digital payment systems, and 

online marketing for small businesses. 

 

  



Chapter III 

 

SUMMARY AND CONCLUSION 

 

 

3.1 Summary  

The study titled “Entrepreneurial Mindset Among College Students in Pokhara” explores the 

perceptions, motivations, challenges, and support systems influencing the entrepreneurial 

intentions of students in Pokhara Valley. The research highlights that the entrepreneurial 

mindset among youth is shaped by a combination of internal factors—such as education, 

motivation, and family background—and external factors including mentorship, financial 

resources, and market conditions. Most of the respondents were young adults, predominantly 

students at the bachelor level, who showed a strong interest in entrepreneurship driven by the 

desire for independence, financial success, and social impact. 

 

The study used a quantitative approach with a structured questionnaire distributed to 84 

students, and data were analyzed using descriptive statistics through SPSS. Findings revealed 

that students greatly value hands-on training, workshops, mentorship, and access to 

networking opportunities. However, the lack of sufficient funding, limited practical exposure, 

and inadequate entrepreneurial education in the local curriculum were identified as major 

barriers. Family support, cultural background, and the influence of role models also played a 

significant role in shaping entrepreneurial intentions. Additionally, while there is growing 

interest in starting businesses—especially among youth and women—scalability remains 

limited due to resource constraints and weak institutional support. 

  



 
 

3.2 Conclusion 

The research concludes that college students in Pokhara have a positive and growing 

entrepreneurial mindset, supported by a strong desire to innovate, be self-reliant, and 

contribute to their communities. However, this potential is often hindered by practical 

challenges such as limited access to finance, lack of mentorship, inadequate training 

opportunities, and complex regulatory procedures. While informal support from 

family and peers is notable, formal institutional and government support remains 

minimal. 

 

To transform entrepreneurial interest into action, there is a pressing need to strengthen 

the ecosystem through targeted interventions such as easier access to startup 

financing, entrepreneurship-focused education, practical skill development, and 

supportive mentorship programs. Special emphasis should also be given to promoting 

women-led enterprises and leveraging digital platforms to expand business reach. By 

addressing these gaps, the entrepreneurial aspirations of college students in Pokhara 

can be nurtured, ultimately contributing to local economic growth and innovation. 
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APPENDIX 
 

 

 

I am conducting an academic research project on the topic “Entrepreneurial Mindset 

Among College Students in Pokhara.” The main objective of this study is to 

understand how students in Pokhara think and act entrepreneurially — including their 

creativity, risk-taking ability, leadership, and innovation. I kindly request you to take 

just 3 to 5 minutes of your time to fill out this short questionnaire. Your valuable 

responses will help me gain deeper insights into youth entrepreneurial attitudes and will 

be used solely for academic purposes. Please note that all information provided will be 

kept strictly confidential. 

 

 Thank you very much for your kind cooperation and support in this 

research. 

 

Warm regards, 

 

Saroj Timilsena  

 

NTHMC, Pokhara university  

 

📧 abishektimilsena26@gmail.com 
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Section: 1 General information  

1. Respondent Name  

2. Age 

• Below 18 

• 18-24 

• 25-30 

• Above 30 

3. Gender 

• Male 

• Female 

• Prefer not to say 

4. Education Level  

• Secondary Level 

• High School Level 

• Bachelor Level 

• Master Level 

5. Occupation  

• Government Employee 

• Private employee 

• Self Employee 

• Student 

• Others 

Section: 2 Education  

6. How important is entrepreneurship education in developing your entrepreneurial 

skill? 

• Very Important 

• Somewhat Important 

• Not Important 

• Not Sure 

7. Do you prefer hands on entrepreneurial training over traditional classroom 

learning? 

• Yes 

• No 

• Sometimes 

• Never 



8. I believe entrepreneurship courses in Pokhara Colleges are sufficient to inspire students. 

• Disagree 

• Strongly Disagree 

• Neutral 

• Agree 

• Strongly Agree 

 

Section: 3 Background  

9. How important is your family’s entrepreneurial background in shaping your business 

interests? 

• Very Important 

• Somewhat Important 

• Not Important 

• Not Sure 

 

10. I think my cultural background in Pokhara encourages me to become an entrepreneur. 

• Strongly Disagree 

• Disagree 

• Neutral 

• Agree 

• Strongly Agree 

11. I feel that my socioeconomic background supports my entrepreneurial ambitions. 

• Strongly Disagree 

• Disagree 

• Neutral 

• Agree 

• Strongly Agree 

  



Section: 4 Resources  

12. How important are financial resources for starting a business as a student in Pokhara ? 

• Very Important 

• Somewhat Important 

• Not Important 

• Not Sure 

13. Do you prefer using local startup incubators to grow your entrepreneurial ideas? 

• Yes 

• No 

• Sometimes 

• Never 

14. I believe access to technology tools in Pokhara boosts my entrepreneurial efforts. 

• Strongly Disagree 

• Disagree 

• Neutral 

• Agree 

• Strongly Agree 

Section: 5 Motivation 

15. How important is the desire for independence in driving your entrepreneurial mindset? 

• Very Important 

• Somewhat Important 

• Not Important 

• Not Sure 

16. Do you prefer for pursuing entrepreneurship to address local challenges in Pokhara ? 

• Yes 

• No 

• Sometimes 

• Never 

17. I believe financial success is a strong motivator for my entrepreneurial journey. 

• Strongly Disagree 

• Disagree 

• Neutral 

• Agree 

• Strongly Agree 



Section: 6 Mentorship  

18. How important is guidance from mentors in building your entrepreneurial confidence? 

• Very Important 

• Somewhat Important 

• Not Important 

• Not Sure 

19. Do you prefer seeking advice from local entrepreneurial mentors in Pokhara ? 

• Yes 

• No 

• Sometimes 

• Never 

20. I think having a mentor with business experience improves my entrepreneurial skills. 

• Strongly Disagree 

• Disagree 

• Neutral 

• Agree 

• Strongly Agree 

 


